
EDINBURGH FOOD PROJECT PARTNER WITH BEAUTY BANKS AND SUPERDRUG 

  

Beauty Banks is a non-profit organisation which was set up by journalist Sali Hughes and 

communications expert Jo Jones in February 2018 to help tackle hygiene poverty in the UK. Whilst a hot 

shower with your favourite shampoo and body wash, or being able to buy sanitary products each month 

is taken for granted by most of us, these items are often regarded as luxuries to the 14.5m people living 

in poverty in Britain today.    

“We live in a country where children are going to school unclean, where women are using rolled up 

socks and newspaper in their underwear in place of sanitary pads, and where families are forced to 

choose between food and toiletries. Beauty Banks exists to support those individuals and families and to 

ensure that no-one has to suffer the indignity of not being able to be clean. We are a people powered 

movement and rely on people to help us do what we do. Thanks to Superdrug we can reach people in 

need in cities we haven’t been able to reach before because of the associated costs of deliveries. 

Superdrug has enabled Beauty Banks to do more, give more and reach more people - they’re fantastic 

partners for us as they’re so recognisable and trustworthy on our high street.” Jo Jones, Co-founder. 

In the same way Foodbanks provide food to those in need, Beauty Banks provides hygiene and personal 

care products. Superdrug launched a trial of Beauty Banks drop off points in three of its Manchester 

stores, each of which was partnered with a local Foodbank. Following the success, drop off points will be 

placed in twelve stores across the country from 8th March. 

If you would like to make a donation, to Edinburgh Food Project, our most requested items are: 

• Toilet roll 

• Shower gel 

• Shampoo 

• Razors 

• Shaving foam 

• Deodorant 

  

Jerry Walking, Superdrug Operations Director said; “Beauty Banks is a great initiative that aims to help 

those living in hygiene poverty and following the trail in 2018, we knew we could and wanted to be able 

to more to help.  As well as introducing these donation points in some key stores we’ve installed a 

donation point in our head office too as so many colleagues asked if they could be involved and help 

make a difference.” 

   


